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MASTERS Audio Club, April 2013 
Ken Paves, “The Big Kahuna of Hollywood Hair” 

 
 
Ken Paves is one of the most sought after and recognizable 
hairstylists in the world. He has created award-winning styles 
for Victoria Beckham, Lady Gaga, and Jennifer Lopez, to 
name a few. He is part of Simon Cowell’s X Factor creative 
team and designed the hair for Periwinkle, Disney’s newest 
character. During this interview by Winn Claybaugh in Ken’s 
L.A. salon, they were suddenly “interrupted” by actress Eva 
Longoria, who stopped by to say hello and wish Ken well. 
Although his résumé screams the names of major celebrities 
and accomplishments, you will find Ken to be humble, 
genuine, and loving. 
 
 

 
Winn: Hi everybody, Winn Claybaugh here. Welcome to this issue of MASTERS. 

You know, there’s just some people that you know about because they’re 
everywhere. They’re everywhere on TV, in the press, in the industry press. 
And then every once in awhile just the planets line up or something lines up 
and things happen exactly how they’re supposed to when they’re supposed to. 
I think I sent an email to you, it was not even two weeks ago. And had we 
tried to set this up years in advance, it would never happened.  

Ken: It would have never happened, right. 
Winn: But the fact that you just like immediately said yes—and I’m not even sure 

that you knew what we were doing but you said yes anyway. That’s a nice 
little lesson in life. I’m sitting here with Ken Paves. Ken, welcome to 
MASTERS. 

Ken: Thank you, Winn. Thank you so much. Thank you so much for having me. I’m 
super honored, and I did know what I was doing. You know, I do think that the 
foundation of our industry and the future of our industry relies in the students 
and those people that are coming up now. So I was super stoked and super 
honored to do it, and that’s why I said yes so quickly. 

Winn: Well, you had this beautiful stylist of yours, Andrea, who came up to me while 
I was waiting for you, saying that she was a graduate of my school, and that 
was so sweet. 

Ken: Awestruck. And a fan of yours. 
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Winn: Well, thanks for giving her a brilliant career. She said five years ago she 
graduated and this is where she started her career and she’s happy and 
healthy and loving life. 

Ken: Yes, she’s an amazing role model. You know, she came to me with all the 
tools that she had learned in your school and all the wherewithal to be who 
she is today, and you know she has some amazing clients around the world. 
She’s had an incredible career in a very short amount of time, I mean doing 
the likes of Victoria Beckham, Petra Ecclestone, Eva Longoria. She does all 
of their stuff that I don’t do, the extensions and things like that, and styling and 
things. So she’s had an incredible career as well as worked with me on all the 
shows and things that I did. But she came to me with the foundation. So, 
thank you. 

Winn: Well, it has to start with somebody and then we have to pass the baton.  
Ken: Right. 
Winn: I used to have these salon owners who would call me and say, you know, 

“Why did you send that person to me? Because they were horrible, Winn.” I’m 
like, “Well, they were brilliant with me. What did you do to them?” 

Ken: Exactly. No, one hundred percent. A hundred percent. I think when people 
pass the baton and when you change the changing of the guards, you 
know—I was an assistant. I went to school. We all did those things. So it’s 
about the experience that you get as you move on and you become who you 
were meant to be as a stylist and evolve from all of your experiences, good or 
bad. 

Winn: Well, we’re sitting here in Ken’s beautiful salon on North Robertson here in 
the middle of West Hollywood, in the middle of everything. How long have you 
been in this location? This is beautiful back here. 

Ken: Thank you. 
Winn: I could move in here, like this little garden area and all this. This is great. 
Ken: It’s really comfortable. Whenever I come here, I never want to leave. I wind up 

being here much longer than I ever anticipated because it is so comfy. And 
then of course, you know, with the California weather. But we’ve been here 
for about eight years now. I actually bought the salon from an amazing 
hairstylist named Jordan Schwartz who was one of the revolutionaries in 
the ’60s. He did an incredible haircut on Jean Seberg—I’ll get off track for a 
minute because it’s a great story. 

Winn: You can get off track all you want to. This is your interview, not mine. 
Ken: I appreciate it. I was actually up here—I rented a space to do makeovers for 

the Oprah show, which I did for nine years. And Tiphareth, who you just met, 
who left a few moments ago, a stylist here who—I lived in her house when I 
moved here—she came down here to get a flower from this building for her 
hair. When she came in, she met this amazing guy named Jordan Schwartz. I 
never saw Tip until my Oprah segment was over. She came back up with an 
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amazing flower in her hair and said, “You’ve got to come back down. The 
place next door is a salon,” which I didn’t know that. She said, “You have to 
meet the guy. His name is Jordan, he’s the owner.” So I came back down 
here, I met this incredible guy, one of the coolest-looking cats you’ll ever see 
in your entire life. He looked like he just came out of the ’60s. Beatnik. You 
know, plaid pants, argyle socks, great loafers, like the whole nine yards. One 
of the coolest people I’ve ever met. And we talked for about two hours. And I 
wasn’t looking to buy a salon. And he said to me, you know, “I’ve been asking 
my angels to send me someone to take the salon over. I want to tell you, I 
have cancer and I’ve been looking for someone to take the salon over.” And I 
said, “You know what, Jordan? I’ve never thought about having a salon here. 
I have one in my hometown, but I believe I was supposed to be here. I think 
we have a deal. My mom’s coming into town tomorrow and some other 
friends of mine, so can I come back and show them the salon? If my mom 
says yes, then cool, we’ve got a deal.” Loved him. I mean, he was just this 
incredible guy. Came back the next day with my mother and then my friend 
Nate Berkus, who was the decorator on the Oprah show, in tow to see what 
this salon should look like. And we walked in. My mom said, “You have to 
have it. This feels like home.” And then one of the women who was working 
here said, “Hey wait a minute, those two boys are the boys from Oprah. Wait 
a second.” And Jordan walked over and he said, “Should I know you?” And I 
said, “No, not at all.” And I went ahead and took the salon over. And before 
Jordan’s passing he had been an incredible hairdresser but wanted to do 
some of the things that we were doing, some of the shows, and some of all 
this kind of stuff. And I learned so much from him. You never stop learning. 
And he became one of my greatest teachers and role models.  

 And we were shooting the sixth installment of America’s Next Top Model here 
and there was this incredible, cool, short haircut that the producers said to me, 
“We want this on this girl.” And I said, “Okay, well I’ve got the perfect 
hairdresser.” And they said, “No, we want you to do it.” And I said, “No, no, no, 
I’ve got someone who’s going to do it better than me.” And they’re like, “Okay.” 
So I brought Jordan over. Well by this time, you know, his illness had 
progressed a little bit and he was a little bit shaky, what have you. Not a 
problem; I think it makes for a better haircut, gives more texture. So he came 
over with a couple pairs of triple-bladed shears and all his accouterments. He 
was getting ready and the producer walked over and said, “Hey, whoa, wait a 
second. Can you do this?” And he said, “Yeah, I’ve got this.” And the 
producer said, “No, no, are you sure you can do this? This is what I want.” 
And Jordan was really humble in his eccentricity. You’ve got to see a picture 
of him. Neon pants, a neon thong, and plaid—I mean, everything. Coolest guy 
ever but he’s very humble in his work. And he said, “No, no, no, I’ve got this. I 
can do this.” So a few more times they asked, “Can you do this?” And then 
they said to him, “Well, how do you know you can do this?” And he said, 
“Because I did that haircut on Jean Seberg in 1967.” 

Winn: Oh my gosh! 
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Ken: “You going to let me do it?” So the coolest moment ever. He was such a 
badass and such a revolutionary and still incredibly humble. So talented he 
could cut me out of a box. And it was, you know, the haircut stole the show, 
you know what I mean? So that’s how the salon came to be, long story, but—
and his name is actually out in the garden in the bricks. So he is a part of me, 
and when you talk about students that left you, I was a student of his. And 
Andrea was a student of his, and we all evolved. So this career to me is about 
sharing. Sharing homes. This salon is a home to everyone that works here 
and all the people that come here as well as mine. So it’s a pretty cool career 
we have. 

Winn: Isn’t it great that you have kept a legacy for him, that you’re still talking—his 
name is in the garden and everything. I just think that that’s so nice to hear. 

Ken: Yeah. We owe it to everyone. We have a responsibility to everybody who 
influenced our career, good or bad, to recognize them and say thank you. 
Whether it was good or bad, you know what I mean? Because they helped to 
mold us who we are. Without challenges and without greatness, we would 
never be who we are. I appreciate more so the challenges, you know? I really 
do. 

Winn: Well, we’ll talk about that. Okay now, Ken you can probably sit back for the 
next hour while I read your bio. 

Ken: Ay-yi-yi. Blush. 
Winn: Well, this is important because people who are listening to this, whether 

they’ve been in the industry for 50 years or 50 days, are looking for heroes 
and they’re looking to what they can aspire to. And so they need to hear what 
Ken has been able to accomplish and still stay humble. And you’re from 
Detroit, you say? 

Ken: Detroit, Michigan, yeah. And proud of it. 
Winn: People need to know. They can relate to you and think, “If he did it, I can do it, 

too.” So now they need to hear what you did. Oh my gosh, and this could 
really take forever because it’s a lot. It’s a lot. I mean, Oprah Winfrey called 
you the “Big Kahuna of Hollywood Hair.” You’ve been celebrated, you’ve had 
your work in the pages of Vogue, Marie Claire, Elle, Harper’s Bazaar, Allure, 
Glamour, O Magazine, Vanity Fair, I mean that list just goes on and on. As 
well as industry publications such as American Salon and Modern Salon. In 
fashion, you have worked with Victoria Beckham, Lady Gaga—we have to 
talk about that, I mean, what the heck—Jennifer Lopez, Jessica Simpson, 
Celine Dion, Nicole Ritchie, Fergie, Taylor Swift. I mean, that list goes on and 
on as well. Let’s see, you’ve been dubbed as the “Hottest Hairdresser in 
Hollywood.” You’ve done all kinds of TV shows from Oprah to America’s Next 
Top Model, The Doctor, The Biggest Loser. Does it ever get old listening to 
this big long list here? I mean, is it surreal for you? 

Ken: It’s surreal, to be honest with you.  
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Winn: Does it humble you? Does it motivate you to do more? How does it make you 
feel? And again, I read half of a three-page biography here that could just 
really go on and on. Oh, well, let me go on and on. New York Fashion 
Week—you currently are the creative team of Simon Cowell’s The X Factor. 
This is the one I love the best, that you got invited by Walt Disney Studios to 
design the hair for an animated— 

Ken: Animated hairstyle. 
Winn: --named Periwinkle. But you also got a role, you get to do one of the 

voiceovers? 
Ken: I read for two of the voices for characters in Secret of the Wings, the new 

Disney animated fairy film. 
Winn: You are so lucky. That is so cool. 
Ken: It’s really cool. 
Winn: You know, I have a baby daughter, and I thought, “How cool would that be for 

her to pop in a cartoon and it’s Daddy’s voice.”  
Ken: That was the coolest thing for me because I do want to have children and, 

you know, to know that I have this legacy and I helped to create this character 
that has come to life. And because of being a hairstylist, you know, I got the 
job. So I’m super proud of that. 

Winn: Isn’t it incredible what hairdressing can do? What that kind of career can—
where it can take you. It can take you to become a Disney character in an 
animated film. There you go. 

Ken: It can take you to become whatever you want to be. You know, there are no 
limits. We’re artists. And I think when you forget that you’re an artist, you 
underestimate the ability of your career. If you always remember you’re an 
artist and you can create, it’s endless, the opportunity. 

Winn: That’s a great way to put it.  
Ken: It’s true. 
Winn: Okay, so this really goes on and on, and I want to talk to you. I have a lot of 

questions. I have a feeling that this will just kind of grow organically as we just 
kind of sit and chat. And then I also like that you’re using your name and your 
celebrity and your resources and your celebrity contacts in a lot of 
philanthropic ways to raise money and raise awareness for a variety of 
different causes. So again, I’ve got a big long list of questions for you. 

Ken: Well, I think that’s—when you read the bio, that’s the only time I get a little bit 
off my game a little bit for communicating myself and my purpose in dialogue 
and everything is because when I hear that, it does humble me beyond what 
you could ever imagine. I never got into this industry to have that career. I got 
into this industry because I was a really insecure kid and I wanted to make 
other people who felt just like me feel better about themselves. And I took my 
mom, who’s Filipino and Portuguese, grew up in Detroit, and people always 
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question her looks, although I think she’s the most beautiful woman in the 
world and she is. And I wanted to celebrate her. So me wanting to do this was 
really to kind of heal my own wounds of self-doubt and insecurity, but then 
also for other people who I love, like my mom. And then as I realized I got 
good at it, I realized I could do it for a lot of other people. So I never did it for 
the reasons of that—you know, whenever I hear my resume, I’m kind of 
shocked a little bit because I still feel like the kid from Detroit who is trying a 
new hair and people are telling him, “Oh, when that doesn’t work out for you, 
let me know because my boyfriend just opened up a corner carwash, maybe 
we can get you in on it early, you know?” Or you know, haircuts were eight 
and ten dollars where I grew up. I grew up on the wrong side of town.  

Winn: What do you charge now? 
Ken: Well, haircuts in the salon are $600 for me, and then my day rate begins at 

$6,000 on eight hours and goes up from there. And that’s what the industry 
has—you know, I do more free things than anything nowadays, obviously, for 
people who can’t—you know, I give a free wig to any woman in the world in 
medical need. If I see a woman on the street who looks like she’s having a 
hard day, I’ll invite her to the salon. I’ve had more flight attendants come in for 
free at both of my salons than you could ever imagine, you know? And 
philanthropy—I raised $2.2 million in the ten days that I gave away on the 
Oprah Winfrey Show for a children’s disease called epidermolysis bullosa, 
which is a rare skin disease, because I met a 13-year-old in the Disney store. 
And then Oprah gave me the opportunity to give big when she was doing her 
show called “The Big Give.”  

 So you know, I think that this craft and what we do—when I hear that 
resume—I really did this because I wanted to make people feel great. And 
when I hear that, I know that in each of those accomplishments I made 
somebody feel great, and that’s why I was there. I was there for them. I’m in 
the service industry, you know, I just finished the fifth installment of The 
Biggest Loser—my fifth installment of The Biggest Loser—and my job on that 
show is—as artists—and you know this as well as I do—we could take one 
person and we could do eight million different haircuts, colors, lengths, 
everything on them and make it work. Your—what you would do on them 
could be different than what I would—most certainly I’m sure would be 
different than what I would do on them. But each would be right. I don’t think 
there’s any wrong or right in art. I don’t think, you know, Michelangelo versus 
Van Gogh was right or wrong, or either was better. I think it was their 
interpretation. But I think what we do do is we take people and we use our 
creativity and take our art and we allow them to look in the mirror and love 
what they see. And that’s what my job has been from the beginning of all of 
this. Biggest Loser, Oprah, whether it’s you know Victoria Beckham for 
Fashion Week with Anna Wintour or whatever it is, my job in the service 
industry is to make somebody feel their best and to look in the mirror and see 
what I see them as. So I feel like this is an accomplishment of just that. 
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Winn: You said something, that it was kind of your insecurities that got you into the 
industry. And I want you to expand on that, but I wonder how often that is the 
story. You know, I brag about that on my resume is A.D.D. because people 
said, “Focus,” but I’m like, “What are you talking about? I’ve got things to do. 
I’m just too busy over here, I’m busy over there, I’m busy over there,” and it’s 
like, had I focused, I don’t know, I’d probably be at that carwash, too. 

Ken: Right, we’d be like, “Hey, can you hand me that?” Totally. And you know what, 
for the people that are there, if that’s their dream, then that’s great too. I grew 
up, I always knew that I was different. I played baseball, built my first car, did 
all those type of things. Rode a motorcycle from six on. But then there were 
other things about me that were different. And then I also looked different. 
When I was younger, when I was about 12 to 14, whenever my mom and I 
would go anywhere, they would say, “Hi ladies, come on in.” Everybody 
thought I was a girl. I don’t know why, I thought I looked like a boy myself. 
And then I went through a phase where my nickname was Chunky. You know, 
I gained a little bit of weight at whatever age, and one of my friend’s 
grandmother said, “Oh honey, you’re looking chunky,” and that was my 
nickname for a long time after that. And then, you know, my mom would give 
me perms in the kitchen, so me and my mom had the exact same haircut. My 
nickname one year was Ogilvie Home Perm because my mom was on the 
phone the night before with one of the neighbor ladies and she said, “Oh 
Helen, what are you doing?” and she said, “Honey, I just opened up a box of 
Ogilvie for me and Kenny, I’m giving us perms.” I got on the bus and my 
nickname was Ogilvie Home Perm. The one thing my dad always taught me 
is to make everybody respect me. So I never took it lying down, but I always 
knew that I was different, do you know what I mean? I knew that I was 
different, so I was very insecure, you know. I actually just wrote a book that’s 
coming out in June, and in the beginning of my book, I say, “Look, I look at lot 
less like Brad Pitt and a lot more like Ellen DeGeneres. I’m five foot eight, five 
ten if I slip a little something in my shoe, you know? I’m blah blah blah” 
because that is how I really feel about myself, and I always have. But I feel 
like I do with the best of what I have, and now I’m confident in who I am 
because I accept who I am. But all those years of feeling incredibly insecure 
and feeling like people were looking at me because I didn’t look a certain way, 
or because I was from the wrong side of town. All of those doubts and 
insecurities, you know, that could’ve been hurtful, and were hurtful at the time, 
actually made me who I am today, and it made me incredibly powerful in 
myself. I’m so powerful in myself of who I am. I make no excuses for who I 
am, no apologies, and I believe in myself. And that allows me to believe in 
everyone around me. 

Winn: I wonder how many people in this industry or in other industries as well, 
though, didn’t necessarily fit into traditional learning environments. We didn’t 
necessarily—maybe we fit in or we looked like we fit in, but we didn’t actually 
feel like it was who we were, whether it was high school or college or 
whatever. Kind of the outcast because we felt like we were different. Which, 
again, there’s people listening to this right now thinking, “Well, I don’t fit in, 
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and therefore I’m going to be less than, I’m not going to be successful.” You 
know, what you’re saying is that could be your best asset, the fact that you 
don’t fit in. 

Ken: It is. Absolutely. The first salon that I worked in—I grew up on the east side of 
town in Detroit, which is not considered the wealthiest, you know, the blue-
collar side of town. And you know, there’s a big split in Michigan, east and 
west side. And when I graduated, I thought I’d go work on the west side. I 
thought I’ll go work where haircuts are a little bit more expensive. My first job I 
went to, I went in—now, you have to roll back a little bit. I had a perm that was 
almost black. 

Winn: Was this still Mom’s perm? 
Ken: I think it was a beauty school—it was a bob that I had permed. It might have 

been at beauty school. It was almost black and I used to put gel in it so it 
would dry hard so you could see my scalp. It was the time of grunge, so I had 
acid wash jeans that were tight, rolled down to the ankles with some kind of 
boots on, a flannel shirt, what have you. And I went to my first salon feeling 
really great about myself. They ignored me. They looked at me and they 
ignored me. They looked at me and ignored me. And one of the hairdressers 
told me that I didn’t look much like a hairdresser and laughed. Two different 
experiences. So I went outside when I left the salon that I’d gone to and I 
called my mom and I was like, “Mom, I can’t believe this. They ignored me.” 
Like, I thought these were my people. Like here I thought I was coming home. 
I mean, they all looked crazy to me! What are you talking about? They’re all 
really eccentric. What do I look like? And my mom said, “You know what? 
Here’s the thing. You go back in there and you get that job. They’re trying to 
act cool, and that’s not cool.” She said, “They’re putting up their own defenses. 
They probably maybe are just as insecure as you are, and here you come 
and you don’t look like them. They all look alike, and you don’t look like them, 
so they’re going to then put up their defenses for you.” She goes, “You go 
back in there and prove it to yourself and prove it to me that you can get this 
job.” So I went back in there, I sat down on this bench waiting. The salon was 
called The Q—I’ll give it out. The Q in Birmingham, Michigan. I sat there 
waiting on the thing, and then this little man—I look over and this guy was 
doing Tai Chi or something like that in the salon over there, doing like Kung 
Fu moves over at the side. And his name was Kenny McDonald and he came 
over to me and goes, “Can I help you?” By this point one of the girls at the 
desk had said to me, “Have a seat. We’ll see what we can do.” But then 
everybody left. They left me sitting there. And it was just this guy and he 
walked over and said, “What are you doing? What are you waiting for? Can I 
help you?” And I said, “Well, I was hoping to talk to somebody about getting a 
job. I want to be an assistant.” And he’s like, “Yeah,” asked me a couple of 
questions, and he said, “All right, well come back tomorrow. You’ve got the 
job.” And I said, “I got the job? That’s it?” And he was still doing Tai Chi, he 
said, “Okay, come back tomorrow.” And I said, “What’s your name?” And he 
goes, “I’m Kenny.” And I go, “Oh my God, I’m Ken.” And he said, “Okay.” And 
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I said, “Great, so should I tell them when I come back?” He goes, “No, I’m the 
owner.” And it took somebody like that who was different like me who was in 
the middle of a salon doing Tai Chi or some sort of martial arts to say, “You 
know what? Hey, who cares. Here’s a kid that doesn’t look like all of us who 
are a little bit more polished and sophisticated than he is, but you know what? 
I’m going to give him a chance.” So maybe he saw something in me that he 
saw in himself, and I learned so much from him. And I went there and I 
worked my ass off. One of the girls there used to call me East Side Rat Boy. 
She’d be like, “Hey East Side Rat Boy, come do a shampoo?” And I’d look at 
her and say, “Guess what? It’s going to be the best shampoo ever,” and I’d 
think in my mind, you know, and that’s it. While you do your client, I’m going 
to do whatever my role is at this point. 

Winn: How long did you work there? 
Ken: I worked there from 1994 to 1996. A little over two years. I used to clean the 

salon. I used to go in the salon for extra money at night and put a vacuum on 
my back and go up into the rafters and vacuum and clean because I didn’t 
make enough money. I painted there. I did everything I could to make the 
home the best it could be, and the best environment. Things that nobody else 
would do, I did. There was nothing that I was too good to do, do you know 
what I mean? I would do anything. Once everybody left, I was the one that 
would stay and clean and do the odd—and I’d get harassed about it, but I 
didn’t care. I wanted it to be an amazing place for not only the customers, the 
clients, but also for myself, you know, and the stylists, too. 

Winn: That’s what you have to do. I get people who are going to school and they 
say, “Well, I can’t come to that night class, that special thing happening at 
night, because I work at Starbucks.” I’m like, “Why are you whispering that? 
Why are you embarrassed to tell me that?” I think it’s character-building and 
career-building to do whatever it takes, do whatever you have to do to live 
your dream. 

Ken: One of the things that—I assisted Oribe in Miami Beach, an amazing legend. 
One of the things that he loved the most about me, and when I actually got 
his attention, was when two strippers whose hair I was doing in Miami Beach 
came into the salon. And he was like, “Okay, who are they? They’re genius.” I 
said, “Well, Oribe, I’ve got to tell you the truth. I’m a house mom at a strip club 
down the street because I’m not making enough money and I’m behind on 
rent and my car got repossessed, you know, whatever else. So, you know, 
I’m a house mom at a strip club and I do all their hair here on Sundays when 
I’m cleaning the salon.” And he actually went to the strip club with me that 
night, do you know what I mean? And I had never been embarrassed by the 
things that I’ve had to do to make ends meet and follow my dream. You’re 
right, it is character building.  

Winn: So you left Detroit and went to Miami. How long were you there? 
Ken: I was in Miami until 1998. 
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Winn: So just a couple years. 
Ken: Just a couple years. 
Winn: With Oribe the whole time? 
Ken: With Oribe, yeah. One of the girls that was in the Michigan salon at The Q, 

this amazing girl Cheri, she was going through W Magazine and showed me, 
“Oh wow, look at this. Oribe opened up in Miami.” Wow, I didn’t know who he 
was. 

Winn: I remember when that was. 
Ken: Yeah, I didn’t know who he was, I didn’t know anything about it. And I was like, 

“Wow, that looks really glamorous. That’s really cool.” And by this time, you 
know—here’s the thing that I think you should do as stylists. Even though 
people were giving me a hard time, saying I didn’t look like I fit in, and calling 
me names and all that kind of stuff, I quickly built up my own reputation. I 
started doing things for the local news channels; I started doing little fashion 
shows. I was like, “I don’t care what they think about me. What do you guys 
think? You want to give me a chance here? Let’s make this happen.” And 
suddenly I was busier and more popular than the chick calling me bad names. 
I was like, “Oh, go have your smoke break. I’m busy, I’ll see you later. Can 
you go grab that for me? I’ll give you a little something.” And I saw this—Cheri 
had shown me this thing about Oribe in Miami and I was like, “You know 
what? Not for them, not for anybody else, but I want to prove it to myself that I 
could get this job.” It took 12 resumes and then finally a picture and a note to 
get someone to call me back. And Omar, who was the manager at the time, 
called me back and unbelievably hired me within five minutes. I got my ass 
kicked and handed to me on a platter in Michigan trying to get a job, and then 
here I go down to one of the most prestigious salons in the world that are 
really kicking it, and I got hired in five minutes.  

 So it was like once you drop the walls—and I think that’s one thing in our 
industry that I’d love to see change, is the arrogance against each other and 
the animosity towards each other. Just because we’re hairdressers doesn’t 
mean we can’t get along. I love other hairdressers. I love seeing what they’re 
doing, you know, I don’t ever feel a sense of competition and I never have. 
Like I think Chris McMillan is a great friend and I think he’s amazing. Orlando 
Pita, Sam McKnight, Oribe. There are so many geniuses out there that are 
doing things and I’m eager to see what they’re doing. 

Winn:  That was always frustrating for me, too, to go to a major show and it’s like, “If 
you stood under this banner for this product line, this manufacturer, then you 
weren’t allowed to cross the line to have a drink at the bar with somebody 
who—,” that never made sense to me. I was always trying to sneak back to 
everybody’s backstages to meet people. I want my career to be inclusive, not 
exclusive. 

Ken: For a group of people—just touching that for the last thing—many of us are 
insecure. I know that all artists are insecure. Actors are incredibly insecure, 



MASTERS Audio Club, April 2013: Ken Paves   Page 11 of 29 

but all artists are insecure. So for a large group of us who have at many times 
felt not included, how dare we then not include each other? We should ban 
together and put all that aside and be like, “Hey, we’re this amazing team, 
part of this incredible career, and let’s just move forward and help each other.” 

Winn: I love Oribe, I’m glad that you brought him up. I’ve always wanted to interview 
him and I never have. I’ve interviewed everybody except for Oribe. I’ve 
interviewed Vidal Sassoon and Trevor Sorbie and everybody, but not Oribe. 

Ken: Vidal Sassoon and Oribe are my two greatest influences. I went to Vidal 
Sassoon right after beauty school. I took a bus to Toronto to go there and 
then I had the luxury of meeting him several times and being so inspired by 
him. But the two of them—and then, you know, [inaudible]. I mean, there are 
some killer hairdressers out there. And the great thing about this industry is 
that there’s room for all of us. And you tailor this career to who you are in 
yourself. I mean, you can be a stylist in a salon behind a chair. You can be a 
salon owner. You can be an onset stylist. You can be a mix of both. Everyone 
that works with me here—Andrea is always traveling. They just got back from 
London doing stuff with Victoria, they’re going here, there, the other stuff. But 
she has a full clientele here in the salon. So the amazing thing about this 
career is that you can make it—it’s nobody else—first off, it’s no one else’s 
responsibility. I don’t think you should ever go into a salon and say, “What are 
you going to do for me?” You should go into a salon and say, “Here’s what I’m 
going to do for you.”  

Winn: Okay, well don’t pass by that message that quickly. Expand on that. 
Ken: It’s important. 
Winn: Because you do get that a lot. You just say, “You know, I’ll work here, but are 

you going to do advertising for me? Are you going to—” 
Ken: Right. Well, whenever anybody new comes into my salon—you know, I had 

somebody awhile ago come to work here, and I used to have these cards up 
front that have like 40 of my covers on it with everybody you can imagine. 
And there was a girl that worked here for like a year or so and she went up, 
not knowing that I was around, she went up and she tapped on the covers, all 
the pictures, and goes, “When am I gonna get this? That’s why I’m here.” And 
I spun around and said, “Well, that’s so funny. When do you go out and make 
it happen? I’m going to give you the opportunities, I’ll give you a house to do 
them within, I’ll support you, you can use anything of mine that you want.” I’m 
really supportive of my stylists. I give them anything that they need. But go 
out and do it yourself. And that’s what I tell anyone that comes here. I will help 
you. I’ll teach you everything I know. I’ll share with you everything I have and 
you, hopefully, will share and inspire and teach me as well. But go out there 
and carve your—you don’t feel—there’s no greater way to feel accomplished 
than having known that you had a major part in it yourself. If somebody just 
hands you something, there’s not much pride in that. If somebody gives you 
tools and wherewithal and you grow and are inspired and create something 
from that, there’s a lot of pride in that.  
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 So you know, when I worked at Oribe, here I was working for one of the most 
incredible hairdressers in the world and so grateful for the opportunity. I didn’t 
see him for the first six months that I was down there. So I was working all 
over the streets, you know, down there doing all different stuff. I started these 
little fashion lunches at a hotel, Astor Place Hotel. I borrowed models from a 
modeling agency, clothes from clothing stores, and I was making my own 
things happen because I was so honored to be there, and I felt responsible to 
honor Oribe. But then I also knew that just having that badge, even though I 
hadn’t seen him for the first six months, he already gave me something by 
letting me work there. So to go out and say, “Hey, guess what? I don’t have 
any clients yet.” I’d go into Gucci at Bal Harbor and say, “I don’t have any 
clients yet but guess what? I’m working at Oribe. I’m down there; do you want 
to come in on Saturdays? I’m assisting these days. But come in Saturdays. I’ll 
give you free blowouts if you tell all your customers that can afford to shop 
here in Gucci that I did your hair.” You know what I mean? You can find ways 
to make it happen. It’s not—it shouldn’t be easy. Nothing great in life comes 
easy. 

Winn: So obviously Oribe was a big break for you, and then at some point you 
moved to LA. What was that all about? 

Ken: Well, I moved to New York and then I moved to LA, and in New York I was 
doing tons of fashion. I was doing a lot of fashion in Miami Beach and then I 
started going back and forth to and from New York and doing all fashion. You 
know, it’s funny because I know everybody thinks that either Jessica Simpson 
or Eva Longoria gave birth to me, but I was doing tons of other stuff, you 
know. 

Winn: You’re an overnight success thanks to them. 
Ken: I know, right? At almost 20 years into the game now. But I’m so grateful for 

working with them. That’s a joke that I’ve said with both of them and would 
say with them standing here. But I was doing a lot of fashion and stuff in New 
York. Before celebrities were in fashion magazines, I was doing models for 
the interior, graduated to full pages, then magazine covers. I had actually 
done—because I don’t do a lot of men’s hair; I cut David Beckham’s hair, 
that’s as far as I go with men’s hair. I’ve done other guys, but— 

Winn: I would cut David Beckham’s hair. 
Ken: I know, he’s got such a great head of hair to cut, and he’s so cool. But so I 

actually cut this male—this is how I got to LA, believe it or not—I had cut this 
male model’s hair in New York and there was this guy that I met through a 
friend. And he was a struggling model and he would just tip me and I needed 
a tip, so I wouldn’t charge him for haircuts and everything. And he came out 
here to do a runway show, a fashion show from New York. And the girl that 
just left who you met, Tiphareth, she was his agent. She was a modeling 
agent at the time, but she was in an office that also represented hair and 
makeup. And I had given him this cool little haircut, although I think I always 
give men haircuts that look like women—I think I turn men into lesbians. It’s 
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kind of like my hair. So I had given him this kind of quasi-lesbian shave down 
one side, and I don’t even know what I was doing, totally experimenting. And 
Tina, Tip’s roommate, was the agent, and she called me in New York and she 
said, “Okay, I just saw the most incredible haircut. Nobody’s doing this. Have 
you considered working in LA?” And I was like, “No thank you, not interested.” 
Like I wasn’t interested in LA at all. So hung up with her. She called me again 
a month later. She called me three times saying, “Oh, you want to come out 
to LA?” And I was like, “God,” you know. Started getting really cold in New 
York. And I also had the opportunity to go work with Kathy Ireland in Los 
Angeles for her Kmart advertising. I had met her in New York. So I said, 
“Okay, you know what? I’m going to go.” So I came out to LA, stayed at Tip 
and Tina’s house. Tina had a young son, two years old. They lived in the hills. 
They had a pool. It was amazing. I didn’t work for the whole two months I was 
there. I cleaned their house, I shopped their groceries, I cleaned their 
bathrooms, filled their cars up with gas, checked the air in their tires, did their 
laundry, and cut their hair and did their hair at their beck and call. But it was 
beautiful outside, it was amazing. 

Winn: You did all this after working at Oribe? 
Ken: Yeah, I came out to LA, this was my experience. 
Winn: You do what you have to do. 
Ken: You do what you have to do. And you know, Tina sent me out to meet a 

bunch of publicists and a bunch of people just to let people look at my book. 
And the funny thing is, at the same time I was testing with now one of the 
world’s most recognized photographers, a photographer named Tony Duran 
who shoots everything you can imagine. Huge fashion, but he was J.Lo’s 
photographer for years. And he and I used to test, which means you don’t get 
paid and it means nobody’s sponsoring it, so it means it’s all your own work. 
He and I used to test to build our books in their backyard by their pool. They’d 
call me, I’d be in the middle of doing laundry, and they’d call me and say, 
“Hey look, Tony’s coming over in ten minutes. He’s got three models. Here’s 
what you’re going to need. Get it, get ready, he’s coming over now.” He’d 
knock on the door, we’d do a photo shoot in the backyard by the pool, and I’d 
build pages for my book. Tina then sent those pages with the stuff I was doing 
in New York and got some interest by the celebrities here. So I went back 
home to New York and then got a phone call from the president of Sony 
Music and Tina simultaneously asking me to come and do a shoot with this 
girl out in Los Angeles. I wasn’t interested, I had just gotten back, blah blah 
blah. Then, you know, one thing led to another, Tina called, I came out to Los 
Angeles, and I think for my first award show in LA I did seven actresses for 
one award show. Six or seven actresses. Calista Flockhart, Sela Ward, Portia 
de Rossi, Michael Michele, Lara Flynn Boyle. I was a nut. I don’t know what I 
was thinking. I did everybody. 

Winn: Did they all know that you were doing the other ones? 
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Ken: They did, yeah. I had actually met Sela Ward in New York. I did a Coach 
campaign that she was a part of and she loved me. And then I met Lara Flynn 
Boyle through someone else. And yeah, they did. I was actually late. The last 
person I went to was Michael Michele, and her and Portia de Rossi lived in 
the same building, and I was late to Michael Michele by an hour, which is not 
good—nobody do this. She had already pulled her hair back into a ponytail. I 
grabbed this Chanel broach she had sitting on the table, I whipped it into a 
chignon, put the Chanel broach in, and she got best hair of the night. 

Winn: That’s hilarious. 
Ken: But you know, so that’s how it happened. And then I met Jessica in 1999, Eva 

in 2004. I started doing Oprah I think in 2002. 
Winn: Okay, take a breath. And I think I know the answer to this already. But like if I 

were to ask you, “Okay, name the big break,” it wasn’t one big break. It was—
you have to do anything and everything, it’s a whole bunch. Like if you asked 
one person to name one thing that they do to be successful—like if I asked 
you what’s the one thing that you do in this salon that makes you so 
successful, you couldn’t name one thing. It’s hundreds of little tiny things that 
you do, from the right music to the right coffee to the right—salon is clean, to 
the dress code, it’s all those little things that add up. 

Ken: One hundred percent. 
Winn: And I think that’s what people think, like I’ll be successful once that one big 

break comes along. Quit looking for that, so that you say yes to all the little 
things along the way. 

Ken: All the little things. I used to do a fashion magazine in Miami that I then 
showed to Oribe for him to see the capability in my work so that he would 
include me. I wanted to be a part of his team. And I was only a salon 
hairdresser at the time and I wanted to work with him. And I was doing this 
cool French magazine that I thought—you know, fashion pictures where I 
spent more money on hairpieces and stuff than I was making for the shoots. 
But I did them because they were great pictures. Later I found out that it was 
a paper magazine equivalent to our Enquirer, you know, but it was still 
amazing pictures. And then I built up this book, and when I showed it to Oribe 
he was impressed. So it is the little things, you know, Niki Taylor was the first 
celebrity I ever did a cover with in Miami Beach. There’s so many little things 
along the way that led—you know, nobody will consider you for that big break 
that you’re thinking you need unless you have built up a reputation or a body 
of work before that to make yourself qualified for that big break. Do you know 
what I mean? So it isn’t one big break or one lucky—you know, Oprah said it, 
I think. I don’t want to quote her exactly because I don’t remember exactly 
what she said, but it’s something along the lines of there’s no such thing as 
luck. It’s when preparation meets opportunity. So you can say I’m lucky, but I 
was prepared when an opportunity came along. So if you think, you know, 
you’re waiting for this big break and this big break comes along and you’re 
not prepared, I’ll tell you now, they’ll look right over you if you’re not prepared. 
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If you don’t have it there with you to show what you’ve done and what you’re 
qualified and capable of, you can’t just tell someone that, hey, this is how 
qualified I am. Okay great, show me something. What have you done? Well, I 
haven’t, but I know this is my break. Okay, keep it moving. 

Winn: Do you know who Marianne Williamson is? 
Ken: Love her. Yeah, I was just at her apartment. 
Winn: She’s right there on the cover of my book there. 
Ken:  I didn’t even realize that. Wow. Amazing. Love her. 
Winn: Love her. She used to say everybody’s waiting for that spotlight, when the 

truth of the matter is they haven’t practiced the gig. So if they ever got the 
spotlight, you know, here’s the spotlight, they make total fools of themselves. 

Ken: Now what do you do? Right. 
Winn: Exactly. Practice, practice, practice the gig before you’re ever going to get the 

spotlight. 
Ken: That’s right. No matter what. And some of the most gratifying things I’ve ever 

done have been things where nobody ever saw them. There was no money 
exchanged. There was no recognition. I was not written up in a magazine. 
Some of the greatest things I’ve ever done are my private things that I have 
with somebody, those accomplishments. It isn’t just about—you know, 
today—I love the fact—I actually had this conversation with somebody over 
dinner last night who’s a chef, and we were talking about another mutual 
friend that I have, Gordon Ramsay, who’s this accomplished chef with 19 
Michelin stars on his restaurants and all these things. Someone said, “Yeah, 
he’s kind of, you know,” mentioned just as a hairdresser, you know, in my 
field. And I said, “You know, it’s funny because years ago people didn’t look 
at our jobs in the service industry as— ”. It was like if you weren’t going to 
school to be a lawyer or a doctor, whatever you were doing wasn’t good 
enough, do you know what I mean? And now, you know, chefs and 
hairdressers and all these people in the service industry that we use our 
hands and our tools are getting this recognition, which is great. Because I 
think when you work as hard as we have worked and lots of other people out 
there have worked, you deserve to be recognized, do you know what I mean? 
Celebrated, quote unquote, if you will. But I feel like the word celebrity is 
almost a nasty term in the fact that everybody wants it now. When younger 
people are going to school, it’s to become a celebrity hairdresser. Well, what 
does that mean? What does that mean to you? I guarantee it doesn’t mean to 
me what you think it means to me, or even what my career might even 
suggest. That’s not, you know, what it means to me.  

 So I think that when you think of all these little things that have happened and 
your quote with Marianne Williamson, you have to practice the gig before you 
get in the spotlight. That’s what makes a true celebrity to me. Somebody 
who’s pounded the pavement, somebody who’s worked their ass off with 
nothing. There were so many moments along this career where I was way 
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behind on my rent, where I couldn’t afford this, where I was calling my mom to 
use her credit card to buy a hairpiece for somebody because I couldn’t afford 
it. Those are the moments that I celebrate. So if that makes me a celebrity 
hairdresser, then rock on because that’s what I’m most proud of, that I kicked 
ass when I had to kick ass and I made it happen. That’s what I think is cool, to 
me. 

Winn: I love what you said, that some of the things that you celebrate most or are of 
most value to you are things that nobody’s ever seen. But there was some 
other kind of an exchange there. 

Ken: Yeah, with myself, pride that I could do something. 
Winn: I wonder how many people would just pass up those opportunities because 

they think, again, “I’m not going to get any press for this, so why do it? I’m not 
going to get paid.” I hear all the time, “I want to do photo shoots.” Well, then 
go do them. “Well, nobody’s hired me yet.” So you’re waiting for somebody to 
pay you to do what you love to do? 

Ken: That’s right. So then you don’t love it. To me, if you really love something, you 
do it no matter what. I mean, you know as well as I do, and people—you 
know, when I was really doing tons of covers and flying around the world—I 
mean, I flew to Greece to do a cover of one of the InStyles with Jennifer 
Lopez. Then flew back for Dancing With the Stars or something with Lady 
Gaga, like something crazy. I got $75 for that cover of InStyle or $150, 
whatever it is. When you’re doing editorial, there’s no money in it. It’s less 
money—you use more money in product, so you have to do it because you 
love it. You know, you can do 8 million covers. I have so many great friends of 
mine who live in New York City who are the biggest and baddest and coolest 
unsung heroes who are these amazing editorial stylists who blow me away 
and are just so unbelievable. And they’re making editorial rates, so they’re not 
living high on the hog. They’re doing it because they really love it. They’re 
doing that because they love it. 

Winn: Okay, so how did you get to Oprah? How did that come about? 
Ken: A really great client of mine, a friend of mine, was an actress by the name of 

Victoria Principal. 
Winn: Love her, of course. 
Ken: Yes, yes, love, love, love Victoria Principal. And I learned so much from her, 

too. She was a true old-fashioned Hollywood actress where she wasn’t the 
kind of pop culture girl, she was very specific, very glamorous, and I learned a 
lot from her. And we had been working together for years. I did all of her skin 
care infomercials and everything, and she had gotten called—her and some 
other actresses, Beverly Peele and some other people—had gotten called to 
do makeovers at Oprah. Age-defying makeovers. So Victoria called me up 
and said, “Would you want to come on to Oprah and be my hands? I’ll tell you 
what you need to do, and would you be my hands?” I said, “Absolutely.” So I 
went there and I made over a rock ‘n’ roll couple who both had matching 
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perms down to their waist. Killed it. Killed it. And Oprah obviously liked what 
she saw, and so did all the producers because they called me back in two 
weeks and said, “We’re doing another show. We want you to come on your 
own this time.” And I called Victoria and I said, “I want to make sure you’re 
okay with this.” Because you can never forget who brought you to the dance 
and you can never, ever, never not give kudos to those people. In my book 
that I wrote, I mentioned everyone along the way that helped me. Because 
you know what? I wouldn’t be here. If one of those people didn’t help me, I 
wouldn’t be sitting here with you right now. 

Winn: Well, you mentioned the guy in Detroit doing Tai Chi or whatever in the back 
of his salon. You could’ve said, “Please, I don’t even want to mention Detroit.” 

Ken: Yeah, you have to. So I called Victoria and I said, “You know, Victoria, they’ve 
asked me to come back and I just want to make sure it’s okay with you. I’m 
sure it’s just background hairdresser, whatever else.” And I went back and did 
a great job again, and Ellen Rackieten, executive producer over there for 19 
or 20 years with 13 Emmys in her apartment, said to me recently, “You were 
on the show about 40 times,” with all the reruns and everything, this kind of 
stuff. And I grew up loving Oprah because Oprah to me, you know, 1986 
when the show came on, that’s around the time people were calling me Miss. 
She was the person who put herself out there, and I felt like she campaigned 
for all of us. She actually made me feel great about myself before she ever 
even knew it. So then to eventually one day stand—and you read it in the 
bio—but to stand before Oprah and have her recognize my work, that 
moment, if there’s any one moment that is my absolute greatest moment, it 
was to stand before somebody who, even before she knew me, I looked up to 
her for acceptance well before she knew me. And then to have her accept me, 
oh my God, you have no idea. I mean, literally shaking in my boots, gives me 
goose bumps still. That is something that you work hard for. And I had worked 
hard up until that point to have the opportunity, and when I had the 
opportunity I performed. So it wasn’t by a chance of luck, and it wasn’t like I 
just went there and did this. I actually worked for it, and in that I can take pride 
that she recognized me and feel like I gave her something, too, in return for 
what she gave me, which was immeasurable, you know. So I love her. 

Winn: Wow. Now, how do you know Diana Schmidtke, is that how you know, from 
the Oprah show? Diana was there doing—she did all the—she’s the one who 
introduced us a couple weeks ago. Love Diana, she’s great. 

Ken: Yeah, I’ve actually known Diana for a while. 
Winn: This restaurant across the street, the Italian restaurant. I love that place.  
Ken: Yeah, Il Piccolino. Yeah, it’s so good. 
Winn: I took her to dinner there like— 
Ken: Yeah, one of my favorites. 
Winn: —two weeks ago, she had never been there. 
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Ken: We’ve actually been friends for a really long time. Whenever I would do 
Oprah makeover shows, the producers would always say to me, hey—there 
were two other shows that I did. One was Great American Haircut, and they 
had asked me, “What other hairdressers are on your radar?” I was like, “Harry 
Josh, Kimberly Kimble, Ted Gibson, Rita Hazan. And one of the producers 
actually said to all the hairdressers when we were in a group, “Ken mentioned 
all you guys.” I always wanted to be there with other people and see other 
people. And when we were going to do that Oprah show where Diana was, 
they said to me, “Hey, what about this girl Diana Schmidtke,” and I said, “Oh 
my God, first of all she does the best men’s haircuts. I wish I could cut men’s 
hair as good as she does. She’s one of the coolest girls you’ll ever meet in 
your entire life. One of the most laid back people you’ll ever meet.” But so 
talented and so, just on it, like that girl is an amazing businesswoman and 
she’s a huge role model. I mean, she’s inspired me. We’ve worked together 
for years. Same press junkets, same photo shoots. She’s with they guys, I’m 
with the girls, kind of thing. But she’s always been one of my absolute favorite 
people. 

Winn: I did an interview with her. I’ll send you her MASTERS interview, too. She 
was great. 

Ken: She’s killer isn’t she? 
Winn:  And that was the first time I ever met her was when she showed up to the 

hotel room for me to interview her and we just became best friends ever since. 
Ken: Totally. She’s one of those people that, you know, incredible personality. I 

love her. 
Winn: Yeah, me too. Let’s talk about QVC. How’s that career? 
Ken: QVC is amazing. QVC is really cool because, you know, for me— 
Winn: Tell our audience what you have. 
Ken: QVC, I sell a hair extension line called Hairdo. And they’re clip-in hair 

extensions. And you know I’m really all about natural beauty, I’m about 
working with your natural texture, starting there, getting a great haircut that 
works with your natural texture as a good foundation, not to fight so much 
with your hair. And then to shake it up on the weekends for something big. 
I’ve been using hair extensions—I learned how to do hair extensions in 
Detroit where I grew up. So I learned how to weave them in, to braid them in, 
and all that kind of stuff. And when I came out to LA and New York, too, I 
think one of the things people recognized in me is that I would change a 
model’s hair for an Elle shoot on every page. She’d have different hair, long 
hair, short hair, light hair, dark hair, and that was my thing. That’s what I liked 
to be able to do. Even though lots of people think that I’m best known—and I 
may be best known for long, cascading hair—that wasn’t really where my 
initial passion was. My initial passion was to be able to change people and 
show people how great they could look different. So hair extensions, I started 
using them on all the women I mentioned to you for the red carpets and 



MASTERS Audio Club, April 2013: Ken Paves   Page 19 of 29 

things that I was doing. I gave Heather Locklear short hair the first time I ever 
worked with her. Here she is, this amazing, gorgeous woman known for her 
long hair. And for one of the big award shows, I think the Emmys or Golden 
Globes, I gave her short hair, you know what I mean? Everybody—so hair 
extensions became very popular. And then I was working with Jessica 
Simpson, a great friend, and she had this long hair. And the record label she 
was with was dictating what her hair should look like, and it kind of was like 
what all the other blonde pop stars in that category looked like. So Jessica 
was going, I think, to the 2003 Music Awards and she and I both were like, 
“You know what? Gotta shake this up.” We were shaking it up on some photo 
shoots and stuff, and she was wearing a suit, and I said, “You know what? 
We should go with like an old-school, not this long hair with this suit, it’s just 
going to kill it. The line of the suit is so amazing, the architecture of the suit is 
so incredible, let’s do—,” since it’s a very kind of masculine suit, but with all 
her curves it was incredibly feminine. Let’s with the suit do a contrast and do 
like an old Marilyn Monroe bob. Let’s go really short and kind of go Marilyn, 
and people loved it. It got written up everywhere, and when journalists asked 
her if she had cut her hair, she said, “Oh no, I’m wearing a wig.” So, you know, 
it kind of was stemmed from all my work like that. 

Winn: Was she wearing a wig? 
Ken: Full hairpiece, yeah, not a full wig, but a three-quarter. You know, so slowly 

but surely all the actresses I was working with, Eva, everybody, you know, I 
was always doing hairpieces. I was the guy who, when I met Victoria 
Beckham in Rome, I was there with Jennifer Lopez and I had a room full of 
hair laid out. And when Victoria first moved to the U.S., she goes, “I want that 
guy that had all the hair.” So I got known as the guy—because I wanted to 
know, if she was putting on something that was a certain color dress, I could 
make her hair whatever color I wanted to, that we wanted to. But whatever 
color I thought would work, I wanted to know that I could present that to her 
and not just talk about it or have to take her and color her hair. So I just 
wanted to have all my tools. So long story short, hair extensions became very 
popular to me and to my work. So every interview I was doing, they were 
asking me about hair extensions. So I actually was in Las Vegas. I designed 
Celine Dion’s show in Las Vegas with Franco Dragone. I designed all the— 

Winn: The one she’s doing now? 
Ken: The original one. This is the extension, yeah. So I designed Celine’s show in 

Las Vegas, and anything that had to do with the hair and headdresses, I was 
in on all that stuff and did Celine’s hair as well. Well, at the time, Celine had 
cut her hair very short and platinum blond. And people knew we were working 
together and they were saying—if it was you, I’m not mad at you—there were 
people with these little websites calling me the devil. Ken Paves is the devil 
with like devil horns, these little websites, because Celine had short hair. 

Winn: So they thought you did that to her? 
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Ken: They thought I had done it. But I actually didn’t do it. I was brought on, you 
know, during all of that, and then to grow her hair out. So long story short, 
there was an amazing extension stylist named Sheila Stotts. 

Winn: I love Sheila. 
Ken: Yeah, and Sheila was doing her hair extensions. So I had never cut Great 

Lengths before. Sheila put her hair extensions in, and her hair was incredibly 
short. It took me four hours to cut her hair because there were so many hair 
extensions in. I missed a flight to meet Jessica somewhere, wound up part of 
Jessica’s reality show The Newlyweds, that I didn’t make it to her, but then I 
did make it, long story short. So I got introduced to Great Lengths and then 
the parent company is Hair U Wear, for North and South America distribution.  

 So this was all coming and building up and there’s a great guy named Brett 
Butcher, who you may know as well, who does Great Lengths. He and I were 
on the phone and I said, “Yeah, I have this idea for hair extensions,” as I was 
ordering hair for something to do with Celine, and I said, “Yeah, I have this 
idea for these new hair extensions but I’m talking to this company in New 
York.” And he said to me, “You should actually talk to Hair U Wear, they’re 
the best. You should talk to them. Don’t go any further.” And I had already 
started a contract with these people in New York. And he said, “No, meet with 
Hair U Wear.”  

 So I met with Hair U Wear and I showed them my idea, which was a half wig. 
And I met with my lawyer and we sat in the room and they said to me, “So 
show us your product, what is it?” And I said, “It’s here, it’s right here.” And 
my lawyer is a blonde woman, and she had this great killer little bob on, this 
10-inch bob. And I said, “Okay,” and I unclipped it and took it off and her long 
hair fell out. And they were like, “Oh my God, you’ve got to be kidding. What 
is that?” I showed them, I said, “It’s a half wig.” And they were like, “That’s 
genius.” So we got into business doing the hair extensions. Jessica was our 
spokesperson and my muse for many years. And we took them to QVC and 
now they’re sold around the world in tons of different countries.  

 I think that hair is an accessory, and I think if you can realize that, it’s a lot 
more fun for you and a lot more fun for your client. There are a lot of things 
you can do that you don’t have to commit to and also don’t have to be 
incredibly time consuming and/or you know really expensive for your client. 
For you to be artistic, I don’t think it has to be a wait for your client all the time. 
So the extensions to me really came from that. And then, you know, women 
around the world love them. I have women all the time come up to me, “Hey, 
I’m wearing your hair extensions.” So like you, I always say, “You don’t have 
to whisper.” 

Winn: Do you still shoot new commercials or episodes or whatever they’re called for 
QVC? 

Ken: Yeah, I actually just got back from QVC in London, I’m going to QVC next 
week here. Yeah, I still do QVC. QVC is amazing. I’m actually going to QVC 
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is having an Oscar party here next week, and my friends over at Stilla 
Cosmetics and I are doing something together with Hair U Wear for QVC. But 
QVC is amazing because it really is like a live commercial. So for any product 
that you’re selling, especially one like this, which is different, I get to show 
women how to really use it, then they get to decide if it’s for them or not. So 
it’s kind of like an education right there for them. So I love doing QVC. It’s a 
lot of fun. It’s a small room. It’s like this. There’s only like six people in the 
room, but it’s going out to tens of millions of people, and you forget that when 
you’re in the room. I have to look silly when I’m on there, so.  

Winn: You have to forget that, otherwise you’d probably go crazy knowing it’s going 
out to that many people. 

Ken: I would go crazy, yeah. I get nervous. 
Winn: Okay, well talk about being a salon owner. You have— 
Ken: Two salons. 
Winn: Where’s the other one? 
Ken: My first salon is in my hometown of Detroit. My mom and dad run it. And then 

I have a salon here. So being a salon owner for me, the greatest thing about 
being a salon owner for me are the people that work here with me. You know, 
I never say anyone works for me, I always say everyone works together, that 
we’re a team, because I learn so much from everybody around me, and it’s a 
real family here. And it’s a business. At the end of the day, you can never 
forget that it’s a business. Because without the business, when you lose the 
house, you lose all the other necessities that it takes to function, you can 
never lose sight of that. Because without that, you have nothing. 

Winn: Have you ever run the salon as though it were not a business? 
Ken: For many years.  
Winn: Okay, yeah, and what did that look like? 
Ken: Not good. Not good. 
Winn: We’re having a lot of fun, we all get to hang out with each other, but …. 
Ken: I wasn’t always the best businessperson, like I said. I didn’t get into this for 

any business reasons or any great financial gain. And I did it from a place of 
love and with passion. I love people, I love to be around people and hang 
around. I get all warm and fuzzy inside when we do something good together 
and when I get to see stylists like Andrea spread her wings. And then I had 
some people on my personal business team say, “Okay, well now we need to 
turn this over to make a profit because you’re still paying for everything. 
You’re still kicking in to keep it going.” And I was like, “Oh wow. Well, how is 
that? Why is that? How could that be?” And they’re like, “Okay, let us show 
you how, what plus what is supposed to equal this.” So I got an education in 
being a salon owner, and that’s the other thing. For myself, I needed to learn 
that this is a serious business. I had created this career for myself outside that 
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I had become successful in, and then, you know, owning a salon was a whole 
other avenue of this professional business, and you need to have an 
education and you need to take it serious. You need to teach yourself, you 
need to constantly learn, and you need to talk to other people.  

 I talk to a good friend of mine, Byron Williams has a great salon out here. And 
he and I threw a baby shower recently for a friend of ours. And I picked his 
brain, too. You know what I mean? And he’s got a salon close to mine. 

Winn: So how long have you been a salon owner then? 
Ken: I’ve been a salon owner for 12 years now. My one in Michigan I opened 12 

years ago. 
Winn: And where did you get the education, then, for the business side of it? 
Ken: I learned along the way. I wish I would’ve known more before I started. Now 

the things that I do know, you know—my mom is the salon manager in Detroit, 
and my dad helps run the salon. And I learned along the way the hard way, 
but through that have again come great successes, you know? 

Winn: I wonder what your resources are? My resources are, like, talking to people. 
Finding successful people. My mom tells me that how she got me to eat 
breakfast in the morning when I was a little kid was to tell me that that’s what 
Walt Disney ate for breakfast. Meaning I was always enamored by successful 
people, and so I always wanted to know who they are and what they did and 
how they lived their lives. So that’s how I learned about most things, rather 
than as opposed to a book or a seminar. 

Ken: Let’s say hi to Eva real fast. Come here! [Ken leaves room and you can hear 
him talking to someone in the distance.] This is Winn. 

Winn: Hi sweetheart! How are you? 
 [Conversation continues in the background, then Winn and Ken return.] 

Ken: She’s so sweet. 
Winn: I love her. Love her. 
Ken: You know, I think that the greatest thing we can always do— 
Winn: By the way, we were just sitting here and who walks in? 
Ken: Eva Longoria, looking gorgeous. 
Winn: So I’m excited I just got to meet that beautiful, incredible woman. So wow!  
Ken: Sorry for the interruption, Eva. 
Winn: No, that was beautiful. 
Ken: Right, isn’t she sweet?  
Winn: Sweetheart.  
Ken: So gorgeous. So, you know, learn from everybody around you. Eva’s a 

business owner and she was just talking to you, too, and mentioned that she 
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was directing a short film right now and she was editing. You learn from 
everybody around you, and I think that’s what we have to remember is that 
we are each other’s greatest resource. To know that I could come to you and 
say to you, “Hey Winn, let me ask you something. I’m having a little bit of a 
problem in this,” and be humble enough to say, “Guess what? I don’t know 
everything about everything. I have a question for you. I haven’t been too 
successful in this area. I’m good over here, but in this area I’m not doing so 
well. What can you tell me?” 

Winn: Yeah, but there’s a couple of things that you mentioned that will allow you to 
be able to reach out to those people. Like number one, you are still giving 
accolades to the people who opened those doors for you, no matter how long 
ago. Number two, that you said you never forget who brought you to the 
dance, you know? When you practice those things, then you still have the 
right, so to speak, to pick up the phone and say, “Hey, give me some advice 
on this, how can you help me on this?” But you’ve got to still be giving it back 
and remember where you came from. 

Ken: One hundred percent. You know, what I was most proud about when I did 
Celine Dion’s show, you know, 4,100 programs went out a night to the 
audience. And the thing I was most proud of was in my bio page, the last 
sentence about me. And you could take this either way, but I was super proud 
of it. It said, you know, “The greatest thing about Ken Paves may not be the 
hair that you see styled on the stage, but the fact that he’s never forgotten 
he’s in the service industry.” You know what I mean? That, to me, is a huge 
compliment. 

Winn: Why is that important to you? You know who just said that to me? Oh, Kelcey 
Frye, who we were talking about who I interviewed a couple months ago said 
the same thing. At the end of the day— 

Ken: —we’re working for somebody. 
Winn: Exactly. And what’s wrong with that? There’s nothing wrong with that. 
Ken: What’s wrong with being a working man or woman, you know what I mean? I 

think what happens—if you forget that you’re working for somebody, what 
ends up happening is an unhappy customer. An unhappy client. My greatest 
successes are when it’s a compromise. If somebody sits in your chair, it’s not 
your job to say, “Oh guess what? You’re only going to look great with this 
haircut and here’s what you get.” Then you have somebody that walks out 
with their shoulders arched over, they’re not happy, not feeling confident. But 
if you can listen to somebody and realize that your job is to provide a service 
to them and to communicate their hopes and dreams through that service, not 
just dictate what they’re going to have, that’s the great success. So that’s why 
it’s so important to me, because I’m not doing my job or serving my purpose if 
I’m not including the person in my chair. I see so many times all these little 
hairdressers that have so much attitude and so much arrogance who forget 
that there’s somebody else in the chair. Then it becomes all about them and 
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their haircut, and then the haircut overpowers the woman. It’s about 
everything. 

Winn: Talk about your ongoing training. I’m you’re sure still learning technically, 
you’re still learning in business. 

Ken: Oh, one hundred percent. 
Winn: Give our listeners some resources of where they should be looking. 
Ken: I think to continue to learn and grow, you should look everywhere around you 

and never underestimate what could be learned in the littlest of situations. I 
learn from people on the street, I learn from artists. I’m influenced hugely by 
culture, by art, by entertainment. I’m hugely influenced by my environment 
and people around me. But I think the greatest thing we can do, even though I 
have been talking a lot here, it’s about listening. You know what I mean? I 
think when you listen to people, you learn. So I’m always trying to grow. I 
have no problem—you know, recently—might have been on The Biggest 
Loser when we taped that recently. I had somebody come over and show me 
on a haircut, on a makeover that I was doing, how would you do this? I 
actually want to see how you would do this. And people are always like, “Wait 
a minute, you’re Ken Paves. What do you mean?” Well, actually, like I said 
with Jordan, she may know something more, she may actually be more 
qualified for this area. I want to see what she’s going to bring. And I think in 
that, you continue to always learn, you know what I mean? I’m so hugely 
inspired by what you’ve accomplished. So getting to know you more and 
learning from you and even just being inspired by being open enough to 
recognize what you’ve done, I think is important. When you stand behind your 
chair and you look at the person next to you, if you’re the kind of person that 
can say, “Wow, that’s amazing. Great job.” I promise you you’re going to go 
far. If you’re the kind of person that looks next to them and is like, “Mm, mmm 
hmm,” you’re not going to go as far as you think you are. 

Winn: You know James Morrison from Toni and Guy? 
Ken: Yeah, of course, I worked at Toni and Guy as well. 
Winn: He tells the joke, “How many hairdressers does it take to teach a new 

haircut? One hundred. One to do the cut and 99 to stand there and say ‘Oh, I 
could do that.’” 

Ken: Totally, one hundred percent. 
Winn: And the funny thing is, those 99 aren’t doing it. 
Ken: Right, because if they are, they would be.  
Winn: Exactly. 
Ken: No, totally. So that I think is the greatest way to learn is to acknowledge 

everyone around you. I’ve never, ever said, even one time in an interview or 
anything, good or bad about a haircut or hairstyle. I won’t be that person. I get 
tons of requests for interviews and they’re like, “So we want to do this thing 
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where you tell us why this is better than that.” I’m like, “I’m not this person.” 
Because guess what? The hairdresser that did that believed in what they did, 
and it works for a certain reason. People judge my work all the time. Oh why 
did he do that? Oh my God, she looked better before. Okay, she’s had that 
look since 1968. It’s now 2013. Whether it was better before, fine, you can 
have your opinion. But I wanted her to be current. To me, the only thing I’m 
ever trying to do is have people be current in themselves. I don’t want to be a 
vintage version of myself. Vintage handbag, cute. Vintage you, not so cute. 
You know what I mean? Because you look in the mirror and you’re like, “Ooh, 
my hair looks the same, I’m wearing the same T-shirt I used to wear, but ooh 
the face, what happened?” But if you can always evolve and look your best 
for where you are in that moment, I think you stay current as yourself. 

Winn: Have you ever created something that, within a very short period of time, you 
said to yourself, “What was I thinking?” 

Ken: Oh, I’m sure I have. I’ve got to think about exactly what it was. But I’m the 
type of hairdresser that will literally chase my client to the car and even 
sometimes jump in the car with them. I’ve been in the car with clients as 
they’re approaching a red carpet because at the last second, I didn’t love 
what I did. And they’re like, “Oh my God, I love it, what do you mean?” I’m like, 
“No, no, it’s not perfect,” and like on the floor, in the car. I’ve done hair in a 
helicopter, I’ve done hair in elevators, in basements, everywhere, because 
you know, that’s what we do. “Oh my God, wait a minute, it’s slipping, hold on 
a second.” 

Winn: But it was what you said also, that a lot of people who work in the field of art 
are a little bit insecure. But I don’t see that as a bad thing. I think that’s 
probably why you took my phone call, that’s why you’re still approachable, 
that’s why you’ll still mentor that next generation, because it’s that part of you 
that keeps you humble. I think the flipside of insecurity sometimes is humility. 

Ken: One hundred percent. It’s funny because you always grow. You still grow. 
The things that interest me the most today are those moments, because by 
mentoring somebody else, guess what happens? I learn. I continue to learn. 
So even though they think I’m giving them an education, they’re giving me an 
education back because their eyes are different than mine. The way that they 
see something or interpret something—I love saying to a stylist, actually Dita 
Von Teese was here not that long ago, a social friend of mine, and a new 
stylist here, Bobby Elliott, amazing talent had wanted to work with her. And so 
I said, “Okay, great. Come on in, I’ll introduce you, you can set a few of these 
things for me.” I said, “Here’s what I want to do, but go ahead and you set it 
and show me how you would do it.” I mean, here’s an amazing, huge client, 
and he’s so talented, and he killed it, he nailed it. And it had his kind of flair to 
it, which was really cool to see, too, based on what I had suggested. And I 
learned from that moment. He thought he got the opportunity, but I got 
something back.  
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Winn: You said something earlier that I wanted to ask you about. And now that you 
took a breath, I can ask. 

Ken: It’s this gigantic coffee. 
Winn: I know, I know. Please, you were talking like this before the coffee ever 

showed up. People tell me I make coffee nervous. 
Ken: Nice. 
Winn: Okay, so you said your reputation versus your body of work, what did you 

mean by that? 
Ken: I think that your reputation versus your body of work is that your reputation 

is—you know, I always try and work factually. Your reputation is either how 
people perceive you or someone’s opinion of you. But your body of work is 
exactly that. It’s your body of work. It’s your proof. It’s your everything. It is 
your bible of everything you’ve done. It is a declaration of where you came to 
where you are. It is every single thing that you are. I don’t care what people 
think about me as an artist. I really don’t. If people think I’m not that talented, 
great, that’s fine, too. If people don’t think I’m a good person, then that hurts. I 
mean, that’s hard to swallow. 

Winn: But you are the one that ruined Celine Dion’s hair, aren’t you? 
Ken: Right, right. Absolutely, I’m the one that did that. But you know, when it 

comes to work, though, I know everything I’ve done. And I know where I’ve 
gone and my intentions and those. So my body of work, it does define who I 
am as an artist and it continues to evolve. People’s opinions of me and my 
reputation, you know, I think I have a great reputation. I think everyone I’ve 
ever worked with says good things about me. I think I’m easy to work with. I 
think all of those things. So you know, my reputation that way—but what’s 
most important to me is my body of work, and that includes the relationships 
that I have and that I still have 18 years later, that I know I can call people and 
people that are still calling me, you know? I transitioned my career a couple 
years ago to not—I’m trying to do more philanthropic things as it relates to 
hairstyling, and I’m trying to evolve my career. I’m trying to do—I’ve produced 
a couple of TV shows that were beauty-driven, and I designed a character for 
Disney. I’m actually doing another project for Disney. I was a spokesperson 
for Chrysler. I’m trying to evolve my career. I’m testing the limits and 
boundaries of this career in other ways—being a kid from Detroit who built my 
first car—my dad worked in the auto industry. To call my dad and say, “Hey 
Dad, guess what? Your kid is a spokesperson for Chrysler. The president of 
Chrysler is sending out a newsletter on the Internet saying why Chrysler and 
Paves are a good fit together.” That’s cooler to my dad than being in Vogue. 
So I’m always trying to push the boundaries and limits and see where people 
will accept me. I’ve always wanted to be accepted, you know, and I found an 
amazing group that did accept me, once I accepted myself and showed them 
what I had to offer. So now I’m trying to show the world and other people what 
else I have to offer, still in this vein. Everything I’ve learned here, and open 
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other doors for younger stylists. I’m really trying to now be a huge part of all 
the younger stylists—you know, that work with me—to open up opportunities 
for them, you know, things that I’ve done. So I’m just continuing to try to 
evolve. 

Winn: And you’re writing a book. 
Ken: I wrote a book. 
Winn: Why is that hush-hush? Nobody would tell me the name of the book, what’s 

the secret? 
Ken: You know, Winn, I think the one thing that I’ve always tried to do is I try not to 

talk about something I’ve done or doing until it’s done. 
Winn: I have never practiced that philosophy. I always say, “I’m telling the truth in 

advance.” I told people about my book ten years before I ever wrote one word. 
“Oh yeah, I’m writing a book.” 

Ken: I think it’s because I am so insecure about it. I didn’t want to write a book. I 
used to write a column on Oprah.com. It was pretty successful and women—it 
was about natural beauty and all these types of things. And so through the 
Oprah producers, they introduced me to an agent, and they said, “You really 
have to write this book.” It took about three years, I wrote like a hundred and 
ten or twenty thousand words that got edited down into 60,000 words. But I’m 
super proud of it but also really nervous about it because it is subject to 
everybody else’s opinions. And if I’m sitting here having a conversation with 
you, I forget all the legions of people that are listening to us now. And that’s 
easier for me. If I don’t know the responsibility of the people, that it goes out 
that far. So the book for me, until it’s out and I can hold it in my hand and 
show it to people and everything—I just get nervous. 

Winn: You’re going to love it. All the TV and all the press—not that I’ve had TV, 
because I haven’t—but there’s something about having a book. There’s 
something about it that legitimizes your philosophy. 

Ken: I think that’s why I’m so scared. 
Winn: But the good news is, you can stand on a stage and something comes out of 

your mouth, you’re like, “Oops, did I really believe that? Did I really mean to 
say that?” But with a book, you’ve had time to rethink it, change the worlds, 
but it absolutely is going to be— 

Ken: Like with my hairstyles I did until the last minute. But I’m super proud of the 
book, and the book is actually called You Are Beautiful. 

Winn: Oh, so I got the name. 
Ken: There you go. And it’s a real woman’s guide. When I started writing the book, 

I said to my publishers in New York, Sterling Publishing, we were talking 
about what should be in the book. And I didn’t want to make it celebrity-driven. 
I have great friends who have done the celebrity book that turned so-and-so 
into so-and-so. And I feel like I’ve done enough of that on covers and that. I 
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think my real value is to real women and making them feel great, exactly 
where I started and what I started wanting to do. So the book is not celebrity-
driven, it’s the journey of eight women, including Tip who came in here, who I 
find to be one of the most beautiful women in my life. Eva wrote my foreword, 
and I reached out in social media and asked people what do you want to 
know from me? And I got a lot of great and interesting things, but a lot of 
people said, “We want to know your story. How you did it.” And I wasn’t going 
to include that. I didn’t want the book to be about me, I wanted it to be about 
the women. So I did write a chapter called “My Story.” And when I went 
back—that was the hardest part for me to write. As we talk, once I get talking 
and I feel so comfortable with you, it’s easy to say some of those things about 
what happened to me, or that I was insecure. When I wrote it down and read 
it and read it, I was like, “I don’t know if I want anybody to know all of this, like 
it’s really,” you know, whatever. So that’s part of the reason. I’m excited and 
nervous about it, but— 

Winn: But that’s going to be the best part. I guarantee you people will say, “I read 
your book and my favorite chapter was the one about your story.” 

Ken: Interesting. I’m excited about it, but it’s called You Are Beautiful and it comes 
out in June, so I’m really excited about it. 

Winn: I can’t believe we have to wrap this up. You’re good. 
Ken: You’re good. You know, the funny thing about talking to you—and I was 

excited about doing this, I really was, because I know all of the thousands and 
thousands of people that you reach who—I was all of those people before 
and I still am all of those people before. I love to listen to and hear what other 
people are doing, I love to be inspired by other people. With your book and 
Marianne Williamson and all the—these are people that do inspire me to this 
day. So I feel like if I can inspire somebody else, I want to be a part of 
something. So it was easy to talk to you because I know what the purpose of 
this is. But I was excited to do this because I look for things like this myself. I 
am excited to take the CDs here and listen to them and be inspired and learn 
other things. So it was easy to talk to you because I feel like we speak the 
same language. And I even feel like I’ve learned from you in this conversation, 
sharing some of your stories and knowing your background. I walk away from 
this not only feeling proud that I feel like maybe I gave something to 
somebody listening. But I also got something out of this, and that’s what I love 
about life. When you can walk away from any situation having learned, that’s 
amazing. That’s incredible to continue at my age, to continue this many years 
in the business, to still learn, that’s the cool thing about this industry and what 
we do is it’s ever-evolving and nobody can ever take our art away. No one 
can ever take that away. And our ability to share that art and how we share 
that art, you know, so I thank you for having me and I thank you for this 
opportunity. And I look forward to learning more from you and from the other 
MASTERS that you’ll have. 
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Winn: Even though you and I have never had a conversation prior to recording our 
conversation, I just knew it would turn out this way. I just knew it would 
because it’s how it’s supposed to be. Diana would not hook me up with an 
egotistical jerk. 

Ken: I appreciate that. 
Winn: And I just think it’s always the best when I get to tell people I met Ken and 

he’s such a nice guy, he’s so approachable, he’s so giving, and that’s just the 
best. So thanks for that, congratulations.  

Ken: Thank you, thank you, thank you very much. I really mean it. 
Winn: It’s a real, real pleasure. 
Ken: Thank you so much. 
 


